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A shop charges customers who make no purchase
Warning!/Be careful! Entrance fee to be paid! /Admission is not free! Tired of seeing customers wander (about) its aisles / browse its shelves without buying anything, an Australian grocery has warned that people who will enter the shop “just to see” will have to pay 5 Australian dollars (that is to say 4 euros) anyway / all the same. The brand Celiac Supplies is not the only one to be a victim of this tendency which, for consumers, consists in going to well-established stores to get information about a product before buying it elsewhere or online.
[bookmark: _GoBack]A study/survey by Ipsos Media has revealed that more than a quarter of shoppers in stores actually are consumers who test a product in a store only to buy it online afterwards. In order to fight against this phenomenon, numerous brands in France, such as Carrefour or Direct Assurance, promise customers to “refund the difference if they find a cheaper price somewhere else”. Even though traditional stores are still favoured (by customers) / have the customers’ preference due to the greater trust conveyed by a store you can get in touch with in case of a problem, “74% of the French are positive that traditional stores are to evolve and 23% of them say that they are ready to give up on traditional stores in the future.” Stores seem doomed to change; it only remains to know in what way. 
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